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THE NIGHTS AND DAYS
BLEND TOGETHER IN AN
ENDLESS VORTEX THAT I NOW
THINK SIGNALS THE END

OF TIME ITSELF. ;

SINCE WE CAN'T
FIGURE OUT WHERE
DISCORD’S GOING, THE ONLY
WAY TO FIND HIM IS TO GO |
BACK TO WHERE HE'S A
ALREADY BEEN. f

WE NEED TO MAKE - OOH, IF YOU
SURE WE KEEP AN EYE CROSS YOUR EYES,
ON EVERY INCH OF . THE COLORS MINIX
THE CASTLE. L TOGETHER.

S0 IF You
ABSOLUTELY NEED TO
BLINK, MAKE SURE
IT'S A FAST ONE.







